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10 Most *
Innovative
Companies

2016 R&D
spend
(USS$ Bn)

Apple Inc 81
Alphabet Inc. 12.3

2016 R&D
spend
(US$ Bn)

13.2
127

R&D intensity Top 10 R&D

Spenders

R&D intensity

5.6%
72%

: Volkswagen AG -

Samsung
Electronics Co
Ltd

3M Co. ' Amazon com Inc.

Tesla Motors Inc.
Amazon.com Inc.

Samsung
Electronics
Co Ltd

Facebook Inc.

Microsoft Corp

General
Electric Co

Intemational
Business
Machines Corp

Alphabet Inc.
Intel Corp
Microsoft Corp

Roche Holding
AG

Novartis AG

Johnson &
Johnson

Toyota Motor
Corp

*The 10 Most Innovative Companies are named by respondents of a 2016 survey of global innovation experts.

Source: http://www.pwec.com/us/en/press-releases/2016/pwc-2016-global-innovation-1000-study-press-

release.html
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